2016 Marketing Activity Dashboard

Webinars H Planned Demos ® Planned
Objectives - W Conducted Objectives - = Conducted
* Drive Upsell Application Adoption * Drive Upsell Application Adoption
* Drive New Prospect Leads * Drive New Client Acquisition
Success Metrics - Attendance, Attendee Ratings, # New Demos Success Metrics - Upsell Apps S, # New Clients, New Client $
2.5 20
2 15
15
10
1
1 N 111
0 0 111
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
. . . M 18% increase Goal
RFPs # Planned Social Media Followership ’
Objectives - M Conducted Objectives - H Actual
*
* Win Customer Driven Opportunities Increise Brand & Value Prop Awareness
* Increase Overall Deal Flow X Improye Customer‘LoyaIty
Success Metrics - # Wins, RCA Score, RFP Volume Success Metrics - Multiple Tocuhpoints, Brand Awareness
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H Planned ¥ Planned
Blogs eNewsletters
Objectives - ¥ Conducted Objectives - ¥ Conducted
* Increase MedHOK Awareness & Thought Leadership * Generate New Leads
* Change Discussion in Market * Improve Customer Loyalty
Success Metrics - SM Followership, Awareness Rating Success Metrics - Open Rates, Subscription Growth Rates
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2016 Marketing Activity Dashboard

M 240% increase Goal

Contact Database
Objectives -
* Increase Market Reach To Deliver Message

® Conducted

H Planned

Content Marketing
Obijectives -
* Create Demand Pull Based on Creative Content

® Conducted

* Drive Increased Leads to Sales Funnel
Success Metrics - # Contacts, Segment Contacts, # Opt Outs

* Generate New Leads
Success Metrics - # New Qualified Leads
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W Planned ® Planned
Trade Shows ; Brand Awareness Surveys
Objectives - Conducted Objectives - ¥ Conducted
* Increase market Presence & Product Awareness W Attended * Assess Brand Awareness Among Target Audiences
* Increase Leads & Channel Partnership Opportunities * Determine Accuracy of Brand Perception to Intent
Success Metrics - # of New Leads, # Press/Analyst Meetings Success Metrics - % Awareness, Accuracy Rating
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L. .. M PPC Ads
Performance Surveys ® planned Digital Advertising
Objectives - B Conducted . Objectives - M Google AdWords
* Assess Overall Customer Satisfaction Increase Brand Awareness Shows
* Assess Performance Post Go Live * Increase Demand Pull ® Ad Click Throughs
Success Metrics - 95% Customers Raving Fans, 95% Go Live Fans Success Metrics - # Click Throughs, Brand Awareness
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